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Sitemorse Surveys 

Available to the general public at: http://www.sitemorse.com/survey/ 

Two versions: 

• Public View (free of charge) 

• Subscription View 

We will start by looking at the Public View. Skip to page 10 for Subscription View. 

A brief explanation of benchmarking and results 

In our reporting - and in line with the traffic symbol metaphor - we have adopted the universal colour coding 
of red, amber and green to identify the degree of the problems found. 

This is a very simple and yet highly effective way to instantly identify the state of play at any given point in 
time. 

We report our findings at three levels: 

 

Compromised 
Significant business risk – urgent attention required 
 
Impaired 
Corrective action necessary – prioritise repair programme 
 
Satisfactory 
Don't become complacent – continuous monitoring advisable 
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Public View 

Start by navigating to: http://www.sitemorse.com/survey/ 

 

The survey tab is broken into three areas: 

• Search for a specific organisation or web address. 

• List of recently conducted surveys. 

• List of the various sectors we survey (right hand side). 
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Search for a Survey 

After entering the name of a company, or web address the search results are shown underneath. In this case our search 
term is “hse”: 

 

 
Click on the company name to see the results table for any survey. You are automatically taken to the 
company’s entry in the table. 
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The Report 

After following the link to any survey report you are greeted by the Overall Findings summary: 

Survey Findings 

 

Navigate to the next page via the controls on the right hand side. 
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Survey Table – Standard View 

 

The following columns are displayed: 

• Rank Ranking in this survey 
• Name Name (or web address is the Company Name is not known) 
• Overall Overall score, the markings represent change in Overall Rank 
• Function Function Score 
• Accessibility Accessibility Score 
• Code Quality Code Quality Score 
• Performance Performance Score 
• Email Email Score (currently not ranked) 
• Metadata Metadata Score 
• Analytics Analytics Score (currently not ranked, or included in survey) 
• Spelling Spelling Score (currently not ranked, or included in survey) 
• PDFS PDF Score (currently not ranked) 

•  Shortcut to the “Site Analysis” page, evaluating trends in site scores over time. 
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Site Analysis – Standard View 

After clicking on the  “Site Analysis” icon you are presented with a list of every survey the particular site 
has appeared in, along with a graph of Function and Accessibility scores over time. 

 

Subscription clients have the added ability to plot trend lines for Exact Overall, Performance and Code 
Quality (more information later). 
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Subscription View 

Existing Sitemorse clients with a current contract for regular testing may take advantage of greater access to 
the Sitemorse Survey system. 

After logging in to your Sitemorse Account, click on the “Surveys” tab at the top of the screen. 

 

To access the subscription data click on the latest report entry under “Surveys to which you have full 
access”. Alternatively, to view previous months, click on the Survey sector title (eg Local Government): 

 

You may then follow a link to any of the reports listed. 

These report take you back to the Survey site, however by following this link you have “unlocked” the 
subscription only resources. 

Alternatively, survey specific content is available on the Site tab. 
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Site Tab 

The Site tab lists all Sitemorse reports available for your site. The Survey icon  distinguishes reports run as 
part of a survey from regular site testing.  

For subscription clients, the exact report conducted during the survey is made available under your Site list 
immediately after publication. 

Clicking on the icon takes you directly to the original survey. Otherwise follow the report link as normal to 
see the exact detail about how your site scored. 

 

 

On the right hand side additional options allow you to restrict the list of reports to just “User requested” (i.e. 
those run as part of your scheduled tests or with page credits) from the reports included in a Survey. 
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Subscription Clients 

Initially subscription clients are greeted with the same results table. However, the option ”Switch View” is now available 
on the right hand side. 

 

To toggle the view, and enable all the additional options select “Subscription View” and click “Go”. 
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Subscription View 

Further controls are now visible on the right hand side of the Subscription View: 
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Adjusting the data on display 

The new controls on the right are broken into two categories. The first 
manipulates the columns on display, the latter manipulates the rows. 

To insert additional columns, for example “Function” and “Accessibility” 
simply tick the relevant boxes and click Go. 

The results table includes tick boxes against each row. To reduce the 
sites on display, place a tick in the relevant box (or boxes). Next select 
“Only show selected” from the second section on the right – the table 
is redrawn. 

 

Handy controls to toggle All, None or Invert your selection are also 
provided. 

Should the number of columns selected overflow the available space a 
scrollbar will appear at the bottom of the results table: 
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Dynamic Graphics 

In addition to the tabulated results graphical charts make it easier to spot trends and indentify changes in 
results. To generate these simply place a tick in the “Display dynamic charts” box. 

Each chart represents the data in the table. Therefore if you exclude specific rows their data is not included. 

For example, say we select the results ranked in tenth to twentieth place. The results table looks like this: 

 

With the option for “Display dynamic charts” ticked three new sections appear underneath the table: 

• Compare Site Trends – interactive graph 

• Dynamic Charts – system generated pie charts 

• Distribution Analysis – system generated bar charts 

Compare Site trends 

 

Defaulting to drawing the Overall scores for the top six sites the graph is at first a little crowded. Instead 
reduce the amount if detail by half – set number of sites to “3” and the criteria to “Function”. 

After clicking “Go” a new graph is drawn, see overleaf. 
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Now the data is better dispersed, each site’s Function score is clearly visible, over 24 surveys: 

 

As the graph is attached to the top three sites simply include or exclude further sites via the results table. 

Dynamic Charts 

Once again the charts represent the rows selected for the results table. In this case, of the eleven selected 
rows 45.45% passed Modem tests, 90.91% passed ADSL checks, while all sites passed Metadata tests. 
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Distribution Analysis 

The last section provides five bar charts, as before each chart represents only the data available in the 
results table. 

Therefore, of the eleven sites selected, all received an Overall score of 9, the majority were awarded 9/10 
for accessibility. While all but one site achieved full marks for code quality. 
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Site Analysis – Subscription View 

Subscription clients can pick the trend lines to draw from several criteria, simply place a tick in the relevant box to plot 
Overall score, Function, Accessibility, Code Quality and/or Performance. 
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Site Detail – Subscription View 

The site detail tab can be reached by clicking the  icon on either the Survey Table or Site Analysis page. Subscription 
clients are presented with a detailed synopsis of the report, including the percentages of pages passing Sitemorse tests. 
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Methodology: Our Benchmark Ratings 

The Sitemorse Mark ratings out of 10 are based on Sitemorse benchmarks developed and derived from 6.98 
billion site tests, testing tens of millions of URLs. The individual Marks are assigned on the basis of the table 
shown at the bottom of this page, and the overall Mark is calculated based upon these and other factors as 
shown below. 

Overall Sitemorse Mark 

The Overall Mark is calculated as follows: 

• 36% weighting to Function Mark 

• 26% weighting to Performance Mark 

• 20% weighting to Accessibility Mark 

• 18% weighting to Code Quality Mark 

Also, the following additions and subtractions are made: 

• If the "first page metadata" test is failed, 0.25 is subtracted. 

• For each of the Modem/ADSL/Corporate "first page timings" tests, 0.1 is subtracted for each "fail". 

• For UK government sites the eGMS Mark is included at a weighting of 10% 

The minimum score is 0, and the maximum score is 10. Scores exceeding these limits are brought back in 
range. 

Performance Sitemorse Mark 

The Performance Mark is comprised 50% from the download speed score and 50% from the response time 
score, as shown in the table below. 

Accessibility Sitemorse Mark 

The Accessibility Mark is comprised 60% from the percentage of pages with no Priority 1 failures and 40% 
from the percentage of pages with no Priority 2 failures, as per the table below. 

Example calculation 

 Sitemorse Test Results Individual Mark Weighting 
Function < 0.040 problems per page 6 / 10 + 6 x 36% (2.16) 
Code Quality < 7 problems per page 7 / 10 + 7 x 18% (1.26) 
Performance < 1,100 ms 

>= 45kB/sec 
7 / 10 + 7 x 26% (1.82) 

Accessibility >= 60% of pages pass A 
>= 5% of pages pass AA 

4 / 10 + 4 x 20% (0.80) 

Metadata First page FAIL  - 0.25 
56k speed test First page PASS  0 
ADSL speed test First page FAIL  - 0.1 
Corporate speed test First page FAIL  - 0.1 

Overall Sitemorse Mark Total : 6 / 10 
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Individual Marks 

Benchmark 
score 

Function Code Quality Response 
Time 

Download 
Speed 

Accessibility eGMS 

(10=Best, 
0=Worst) 

(/ page) (/ page) (ms) (kb/sec) (compliant 
pages) 

(compliant 
pages) 

10 0 < 0.8 < 100 >= 45 100% 100% 
9 < 0.010 < 2 < 150 >= 35 >= 94% >= 94% 
8 < 0.018 < 4.5 < 225 >= 25 >= 80% >= 80% 
7 < 0.030 < 7 < 350 >= 20 >= 60% >= 60% 
6 < 0.040 < 10 < 500 >= 16 >= 50% >= 50% 
5 < 0.075 < 13 < 700 >= 12 >= 40% >= 40% 
4 < 0.090 < 20 < 900 >= 8 >= 27% >= 27% 
3 < 0.150 < 30 < 1,100 >= 5 >= 15% >= 15% 
2 < 0.200 < 50 < 1,300 >= 3 >= 10% >= 10% 
1 < 0.250 < 100 < 1,500 >= 1 >= 5% >= 5% 
0 >= 0.250 >= 100 >= 1,500 < 1 < 5% < 5% 

 

 

 


